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NEEDS:

PROBLEMS:

Key areas of that Stevens Group felt they needed to rebrand were: 

•	 Managing multiple sites was time ineffective
•	 The brand sites are the hero, and if they sell the whole site is useless
•	 They want their brand to become the hero 
•	 They wanted one place for all brands
•	 They built a new larger premises and want a new look
•	 They wanted to consolitate from Stevens Products to a “Stevens Group” hub

Stevens Group had a few issues with their brand and sites which were:

•	 The costs of all the sites hosting and SEO, advertising was costing too much
•	 Managing all the brands in separate sites is too costly
•	 Some of the sites they had were dated and not functioning correctly
•	 Their were all on separate systems and were expiring soon
•	 A major brand of their became unavailable during Covid
•	 They couldn’t have eCommerce on their curent sites

REBRAND: For the rebrand we need: 

•	 To discover the competition
•	 Create a brand positioning exercise
•	 Get some real meaning behind imagery and graphics
•	 Create more of a unique brand presence for Stevens Group website
•	 Provide different options, present and craft the new brand 
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FEEDBACK: After doing viewings amongst team and wider Stevens community: 

•	 The leaf (recycling) shape and Evogria typeface was the favourite
•	 The chosen lockup would be Stevens in caps with Group smaller
•	 The colours chosen were green (grass), yellow (wood) and grey (metals) 
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FINAL:
The new brand is an expression of the environment and nature that Stevens 
Group machines work hard in everyday. The ‘S’ leaf shape shows the renewable 
aspect of the business, and the strong sharp blade like edges represent the  
powerful, reliable and interchangeable parts of the machines. 
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